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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh pre-decision stage dan
post-decision stage terhadap impulse buying di kota poso. Adapun populasi yang
digunakan adalah konsumen borobudur departement store poso. Teknik pengambilan
data dalam penelitian ini dilakukam dengan metode accidental sampling dengan data
sebanyak 54 responden. Pengumpulan data dilakukan dengan menggunakan
kuesioner. Data dianalisis dengangé g statistical program for social scienci
(SPSS).
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ABSTRACT

The objetiive of this mesearch is 1o find oul the influence of pre-decision
slage and post-decision stage‘loward impulse buying in Poso city. Population in
this research is customers of Borobudur Depariment Store in Poso, Dala collection
lechniques in Lhis sesearch are conducled by usmp, accidental sampling with 54
respondents. The data is collected by using questionnairs. The data are enalyzed
by using computer siatistical program forsocial science lool (SPSS).

Based on the result ol leiresearch, it 15 obtained the regression equaltion

weas follows: Y= 6,235 +10,294 KT +0.394 37 Based on slatistic dals analysis. each

indicator in this research'is walid and its variable is reliable. In testing ihe classical
assumplions of ‘the malicollinearly |free /regression model, there is no
heteroscedashicity, and normal distribution. The result of testing hypolhesis shows
that t tesl can prove |hal allindependen! variable nemely pre-decision stape and
post-decrsion  stage. have| sigrificanl—influence foward impulse buying al
Borobudur Deparimem, storejn Peso The/value of ¢ count variable namely pre-
decision stage is 2 418 with significani'as much as ¢,018 < 0,05 and the value ol 1
count variable of post-decision stage is 3,284 with significant as much as 0,002 <
0,05. The result of F tes1 shows that pre-decision siage and post-decision stage
simultanéously have significant influence toward impulse buying, by showing the
value of F count is 16,743 with significant as much as 0,000 < 0,05
Determination coefficient R® which is obtained is 0,396. Il means that 39.6% of
impulse buying is determined by pre-decision siage variable and post-decision
slage, the rest 60,4% is determined by other variable.

Keywords: Pre-Decision Stage, Post-Decision Stage, fmpulse Buying



	Abstrak.pdf (p.1)
	IMAA70~1.PDF (p.2)

